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to Measure Purpose

Wave 1, 2019: Pre-Pandemic

Wave 2, 2021: Mid-Pandemic

Wave 3, 2022: Emerging from the

Pandemic

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022
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Beyond
Profits

Has a higher purpose
that’s bigger than just

making money

Elements of Purpose Power"

Purpose Power Index=

Improving
Lives

Improves the lives of
people and their

communities

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022
Note: PPI algorithm requires strong agreement on at least 3 of the 4 elements.

Better
Society

Does things to not just
benefit shareholders,
employees, or customers,

but society as a whole

Better
World

Is committed to
changing the world
for the better
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PPl 2022: What's New?

Pre-pandemic: 2019 Mid-pandemic: 2021 Today: 2022

seventh

seventh generation

generation

SPACEX ‘j-\
Etsy sk T

A more diverse group:
Small, “social good” “social good,” large legacy brands,
brands dominated innovative upstarts,
& pandemic heroes

]
TOMS
[

Sources: StrawberryFrog and RepTrak: Purpose Power Index, Wave 1, 2019; Wave 2, 2021; StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022




What’'s New in 2022?

Top 20 Purpose Brands

—_

1.  Seventh Generation

2. TOMS

3. Zoom Communications

4. Allbirds

5. Abbvie

6. Burt'sBees

7. Wegmans Food Markets

8. USAA

9. Tesla -
10. REI

1. Google

12. UnitedHealth Group
13. Pfizer

14. LG Corporation

15. Clorox
16. General Electric

17. Patagonia
18. PaneraBread
19. Toyota ]
20. Roche

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022

PPl 2022: A More Mainstream List of Top Brands

16 of the Top 20 Are Large ($Ibillion+) Brands
10 of These Are New to the Top 20

“nD

OTA

. = new to the top 20



What’'s New in 2022?

More and Different Pandemic Heroes

> In The Post COVID-19
Q P zer World, Zoom Is Here To
Stay.

Rauf Arif Contributor @
and Al
®
PELOTON . , .
Airbnb’s design for

.
e m p I oyees to I Ive a n d wo r k » COVID-19 world, most of us had limited knowledge
about the video-conferencing software company
anywhere B
Q By Airbnb - April 28,2022 - Company. in 2011 and launched in 2013 by a former Cisco

Eric Yuan, the company’s revenues witnessed
200Mm irbnb

f t 4 m @ Co ial growth in early o000 when COVIN.10 virne was

Since the COVID-19 pandemic began, a new world of travel has emerged.
Millions of people are now more flexible about where they live and work. In
response to this trend of newfound flexibility, Airbnb today announced our
approach to allow employees to live and work anywhere, and how we will
partner with destinations to help them attract remote workers.

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022; AirBnB; Forbes


https://news.airbnb.com/airbnbs-design-to-live-and-work-anywhere/
https://www.forbes.com/sites/raufarif/2021/02/26/in-the-post-covid-19-world-zoom-is-here-to-stay/?sh=2b44451f55b5

What’'s New in 2022?

Automotive Makes a Surge

Forbes

Competition Heats Up For
Tesla In EV Market

Tesla #9: even with Wave 2
Toyota #18: up from #52
Ford #55: up from #104

GM #73: up from #142

Ehe New Nork Times

Mary Barras ‘Long Game'”:
Winning the E.V. Race

The General Motors chief says efficiencies, innovations and
learning from mistakes will allow her company to become a
leader in electric vehicles.

Mar 30, 2022, 04:55pm EDT

@ Listen to article 4 minutes

F 0 R T U N E RANKINGS v MAGAZINE NEWSLETTERS PODCASTS MORE v

TECH - ELECTRIC VEHICLES

future

BY MARCO QUIROZ-GUTIERREZ
April 18, 2022 2:51 PM MDT

Ford is ‘betting the company’ on a Tesla-
style EV truck that could make or break its

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022; The New York Times; Forbes; Fortune



https://www.nytimes.com/2022/05/12/business/general-motors-mary-barra-electric-cars.html
https://www.forbes.com/sites/mikepatton/2022/03/30/competition-heats-up-for-tesla-in-ev-market/?sh=134025343423
https://fortune.com/2022/04/18/ford-electric-truck-f-150-competing-tesla-rivian-general-motors/

What’'s New in 2022?

Elon Musk: Headed in the Right Direction?

More than % of people think wealthy individuals, like Elon Musk, should focus their resources on problems facing Earth, like
climate change, before space travel

Tesla SpaceX Twitter?

2019: #22 | 2021: #9 | 2022: #9 2019: NA | 2021: #3 | 2022: 61 ' 2019: #202 | 2021: #229 | 2022: #209

electrek - ; Forbes Ehe New York Eimes

Inside Elon Musk’s Big Plans for

WEALTH MANAGEMENT

Tesla (TSLA) still owns 75% of the US's electric car Billionaire ,SPace Bace Turns Twitter
market so far this year Into A PubllClty Disaster Here's what Mr. Musk is projecting for Twitter's finances over the
next few years, according to a pitch deck he presented to
investors.

Elon Musk has in recent tributed a pitch deck to investors outlining his grand

plans for Twitter. Joe ki

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022; Forbes; Electrek; New York Times



https://www.forbes.com/sites/oliverwilliams1/2021/12/21/billionaire-space-race-turns-into-a-publicity-disaster/
https://electrek.co/2022/04/26/tesla-tsla-owns-75-percent-us-electric-car-market-so-far-this-year/#:~:text=For%20the%20entire%20year%20of,year%20along%20with%20Tesla's%20prices.
https://www.nytimes.com/2022/05/06/technology/elon-musk-twitter-pitch-deck.html

What’'s New in 2022?

Corporate Social Activism Inspires — and Polarizes

Championing fairness & inclusion and taking a stand on social issues were front and center in 2022,
but not all companies benefited

ARIETY

HOME > FILM > NEWS Mar 28, 2022 10:37am PT

Disney Vows to Help Repeal Florida’s
‘Don’t Say Gay’ Bill: ‘It Should Never Have
Passed’

By Ethan Shanfeld v

a2z NEWS

Nike takes heat for new Kaepernick ad — but

is social activism just the new ad hook?

I Googlle #11
IS Target #25
Eeessssssssmmm— Disney #39

Believe inSomething,
Even if it means sagrificing everything. IS Ben & Jerry's #59

Losers mWinners

& Justdoit.

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022; Variety; NBC News


https://variety.com/2022/film/news/disney-vows-repeal-dont-say-gay-bill-1235217086/
https://www.nbcnews.com/business/consumer/nike-takes-heat-new-kaepernick-ad-n906311

Employees & Purpose




Employees & Purpose

There's a "Purpose Gap” in Corporate America

Senior Middle Management, Frontline
Management Workers, and Junior Staff




Employees & Purpose

Purpose, Job Satisfaction &

Employee Engagement Are Correlated

=y company’s higher purpose motivates
me to get up and go to work everyday

ot | am happy with my job and have no plans

85%
78%
75%
72%
65%
55%
50%
45% 5%-
42%
35%
25%
Senior Middle Front Line
Management Management Workers

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022

to leave in the foreseeable future

36%

Junior Staff



Employees & Purpose
Purpose is Simply Not “Trickling Down”
Through the Layers of U.S. Companies

75%
\ 57%
47% 46% 45%
40% 43%
35%
36%
30%

My company’s higher purpose motivates me to My Company’s higher purpose is meaningful My Company’s higher purpose sets it apart
get up and go to work everyday to me personally from other brands

70% 72%
65%
60%

55% \
50% 53%

m Senior Management Middle Management ® Front Line Workers Junior Staff

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022



Employees & Purpose

Three Reasons Why This is Happening

75%
70%
65%
60%
55%
50%
45%
40%
35%
30%

Clarity

49%
45%

| have a clear understanding of what my
Company'’s higher purpose is

2%

m Senior Management

Communication Activation

59%
56%

46%
35%

My company has taken actions that
demonstrates it is genuine in fulfilling its
higher purpose

46%
42%

My company actively and authentically
communicates its higher purpose

Middle Management  mFront Line Worker Junior Staff

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022



Senior Management May Have
an Unrealistic View Re: Gender Equality

70%
65% §6%
60% o
55%
53%
50% —Y% Agree "My company
promotes gender
45% equality"”
42%
40% % Female by Level of
Seniority
35% Y%
33%
30%
25%
20%
Senior Middle Front Line Junior Staff
Management Management Workers

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022



Consumers & Activation




Purpose & Activation

The Power of Purpose Lies in Activation

« Purpose matters when consumers act on it. 85 Million Consumers Are Motivated to Buy Products
and Services Based on a Company’s Purpose

- Companies must understand, identify, and
connect with consumers who are precisely aligned
with and share their company’s higher purpose.

« Using Dynata’s audience modeling tool, we
identified that 149 million U.S. consumers would
choose or boycott a company based on its
socio-political stance on issues.

« 85 million U.S. consumers are motivated by
company purpose to buy products and services.

- Which consumers share your company’s These consumers are heavily concentrated in the New York, Chicago,
purpose? and San Francisco - Oakland - San Jose DMAs in the United States.

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022



Purpose & Activation

Who Share Your Purpose

Identifying and Reaching Consumers

Transform the Purpose Power Index into immediately actionable, scaled audiences

- 95M Financial Service Activists would buy a
product and service based on the company’s
higher purpose.

- 65M Healthcare Access Activists would favor
companies promoting equal access to healthcare.

- 50M Purpose Motivated Technology Activists are
explicitly motivated by a company’s higher
purpose.

¢ How does your industry and your brand
compare?

Source: StrawberryFrog and Dynata: Purpose Power Index, Wave 3, April 2022

Activist Audiences by Industry Sector
(Number of U.S. Consumers)

All Industries 10436%)

Financial Services 000

Healthcare / Pharmaceutical 64630'
Technology 506380'
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